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Aims of this workshop
 Overview of AONTAS PR activities 

 Tips on engaging with mainstream media

 Using social media 

 How can we work together to 

promote adult learning? 



The News Agenda - Characteristics
 Chaotic, lots of events happening

 Focus on recession/unemployment 

 ‘Cut and paste’/desk based approach

 Human interest story/ case study (specific)

 Local media want a local angle on a story

 Need for quirky/unusual stories



How we can respond
 Make an evidence based 

case, using statistics

 Use high profile people 
from public/political life

 Support members/event 
organisers to engage with 
local media

 Link with current themes 
(eg unemployment) 



Elements of our PR campaign
 Advertising in print/radio

 Festival website

 Social media tools – Festival Facebook page, Twitter 
account

 Photo shoots

 3 national events 

 Event in a bag 

 Press releases/ diary notices for newsdesks

 Email marketing campaign

 Targeted engagement with national media



Key Festival PR activities
 Launch of Festival – as part of ‘Winning Streak’ 

Good Causes feature.  Hosted by Sth Tipperary VEC

 Launch of Community Ed Research as part of 
Learning Communities day

 Lobby for Learning – Key messages presented in 
advance of the general election

 Targeted media work with STAR Award winners



Engaging with the media 
 Talk to local journalists before your event

 Develop a database of local journalists, also politicians

 Issue a diary notification in advance

 Write your press release, include quotes 

and something ‘newsworthy’

 Issue your release the morning of the event 



What helps your event get 
coverage? 
 Get your timing right – ensure you meet the journalists 

deadlines

 Include something innovative/quirky eg an activity – a 
‘hook’

 Photographs 

 Appearance of a high profile person, eg politician

 Think good soundbites/ quotes



Your message 
 Think about what you want to gain from media 

coverage – raise awareness about an issue? Promote 
your work? 

 Incorporate this into your press release, using statistics 
and quotes from relevant people. 

 Be clear about who your spokesperson is. 
(Chairperson? Co-ordinator? Learner?)



Be clear about what you want to 
say
 Use statistics (eg ‘this year there were three applicants 

for every place on our courses’)

 Why is what you are saying important?

 What is the impact/ who is affected? 

 Choose language carefully – be direct, use concise and 
simple language





All interactive content on the internet: 

 Blogging

 Internet forums (eg Boards.ie)

 Facebook

 Twitter

 LinkedIn

 You-tube

 Flickr



Social media 
Benefits:

 Gives you the tools to market your organisation

 Online media is about sharing content (viral)

 Online media is about engaging with others, not one 
way communication (interraction)

Challenges:

 Broadband availability

 Skills/ lack of confidence 

 Time consuming – updating/monitoring 



Who is using social media?
 Approximately 1.5 million people 

in Ireland use Facebook

 27% are over 35

 91% of users are over 18 yrs of age

 150,000 users of Twitter 

in Ireland alone







To start....
 Set up a generic email address to manage all your 

social media activities (eg gmail)

 Identify who are the influencers in your field, engage 
with them

 Set time aside/allocate responsibility 

 Promote your social media presence through your own 
communications work



Tips on using social media 
 Be personal and open

 Ask questions

 Treat messages the same as general PR

 Post content and information that is relevant

 Don’t post too often – spread it out

 Respond to posts and comments

 Monitor who is sharing your content



The future?  
 Social media has fundamentally altered the way we use 

the internet

 The days of ‘static’ websites that don’t allow 
engagement are over

 Increasing focus on mobile internet



AONTAS PR Resources
 Template press release to promote your event

 Photographs of the STAR Awards/community education 
research

 Audio/video files for circulation

 Briefing paper with key messages/ campaign materials. 
Based on issues raised by members. 

 Contacts for local journalists if you need them.   





Some Questions
 What promotional activities have worked well for your 

event?

 Can you include new ideas or activities to promote 
your event this year? 

 How can AONTAS support your promotional 
activities? 

 How can we work together to promote adult learning?


